WEBINAR ON MEDIA LITERACY IN EUROPE:




OFFICIAL NAME: REPUBLIC OF CROATIA

CAPITAL: ZAGREB

POPULATION: 4.065.253 (2019. estimation)

TOTAL AREA (SQ KM): 56.594

BDP PER CAPITA: 13.344 €

LANGUAGE: CROATIAN

CURRENCY: KUNA

RELIGIONS: Catholicism 86%, Atheism 4%,
Orthodoxy 4%, Islam 1 %,
Others 4%



MEDIA
LANDSCAPE

TELEVISION RADIO

- 31 channels - 151 channels
- 11 national - 6 national

- 55 targeting Croatia
from EU countries

- 16 VOD

WEB PORTAL
-381
-127 nonprofit



MEDIA MARKET SIZE
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tv stations by ratings, age and gender
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SOURCES OF
NEWS &
TRUST

SOURCES OF NEWS

* ONLINE (incl. social
media) 88 %

* TELEVISION 76 %
* SOCIAL MEDIA 55 %
* PRINT 36 %

TRUST

* TRUST IN NEWS
39 %

* TRUST IN NEWS ON
SOCILA MEDIA

29 %



Digital Economy and Soclety Index (DESI) 2020 ranking
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MEDIA LITERACY IN CROATIA

 Croatia has no official media literacy policy or strategy

* majority of students do not have an opportunity to learn how to
analyse and evaluate media content

* there is no institutional body for media literacy



CORE CONCEPT OF MEDIA LITERACY

media literacy and its significance is stipulated in the Electronic Media Act,

* it is responsibility of Agency for Electronic Media, to promote activities in
relation to media literacy

* other laws, bylaws and national strategies do not address media literacy.

* the term media literacy is widely accepted in public space. However, there is a
slight confusion when it comes to use of term in the education system where a
number of other terms are used as well, such as media literacy, media culture,
digital literacy, Information Communication Technology....
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MEDIA LITERACY IN CROATIA
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ML IN SCHOOLS

* media literacy is partly incorporated within
curricula

* main problem is that media literacy has not
been defined, nor goals have been set

* this has not been systematically and
comprehensively linked into a single whole

e as aresultit has been difficult for teachers to
implement systematic media education in
schools

* heavily depends on teachers willingness and
readiness to tackle it




AGENCY FOR
I ELECTRONIC
MEDIA

e over the past four years, the Croatian Agency for Electronic
Media has systematically worked on raising awareness of the
importance and strengthening of media literacy, organize and
financing projects...

* the Agency has maintained constant strategic cooperation with
UNICEF, very important for the projects’ success and reach

* the Agency has implemented numerous projects, like web portal
for media literacy (www.medijskapismenost.hr) and project
Media Literacy Days
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robert.tomljenovic@aem.hr



