


Population

Sweden 10,6 million
Norway 56 million
Finland 5,6 million
Denmark 6 million

Iceland 380.000




Project aims

To develop a method (questionnaire) to
survey media literacy in five Nordic countries

a pilot survey
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To test the method ir

To carry out a baseline survey
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Pre-study for a Nordic MIL-index

Presentation of
A Pre-study for a Nordic index for measuring Media and Information Literacy

December 2020: Daniel Schofield - Vegard Frantzen - Reijo Kupiainen - Mia Fasting
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Implementation

4

Developing a method in collaboration
Web based survey

Adults 16+ years
Children and youth 9-15 years

12.744

respondents

9.487 adults
3.257 children and youth (excl. Finland)




Information and media literacy is
the ability to search for,
understand, analyze, evaluate,
and create information safely and
effectively through different media
and information sources.




Aspects of media literacy

® How media and social media platforms work, how
content is produced, funded and regulated.

® Freedom of expression and freedom of the media/press.

® The role and functions of media and social media
olatforms in democratic societies.

® Knowledge about conditions required to fulfill these
functions.
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Aspects of media literacy

Responsible use of media/information, ethical and legal.
Apply digital security and privacy.

Critically assess/evaluate content in media and social
media platforms, quality and reliability.

Use, creatively create and communicate efficiently and
effectively in social media platforms.

Take part of content in media and social media platforms
efficiently and effectively, through access, search
technology, processing, assessment Al.
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4> Bra enkat som fick mig att reflektera mer kring hur
jog varderar information p& natet.

& jcog synes atdenne underspkelsen var veldig bra og
(4
jeg tok meg god tid til og vare og reflektere.

4» Det var let at forstd og sjovt at gennemfore.

4 Tarkedja pohtimisen arvoinen kysely.

& Virdist bysna (jafnvel dvenjulega) vondud konnun.
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Den var alldeles for Iang
Den var lite spridd i frdgorna

Noen vanskelige sparsmadl her. Mdtte stoppe og tenke lenge pd
mange av dem.

Stoler absolutt ikke pd NOEN medier!

Det er jo ikke alle der interesserer sig for nyhedder

INnteressant undersggelse, men der var lovlig mange spargsmal.
Ihan hyva mutta tylsa

Kuka nditd oikeen keksii?

Oft svarad veit ekki... spurning erfidar ad svaro

Einum of flokid & koflum
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Excerpts from the results

® Many similarities between the different
countries, age more distinguishing.

® Knowledge about different media could be
enhanced: The role and function of
newspapers? What is an editor-in-chief? How
are search results ranked?

® One inthree among 16 to 44 year olds find it
difficult to follow the news.




Excerpts from the results

® On social media: high usage and good for
diversity but low trust..

® Youth find it difficult to know which media to

trust.

® Large share of ‘don’t know-replies’ among
youth.




Figure 5.6. Youths’ attitudes towards information and news online by age (percent)

| thinkitis difficult to stay up to date with the news

9-12yrs
13-15yrs

| avoid reading, listening to or watching the news

9-12 yrs
13-15yrs

| thinkitisdifficult to determine which media | can trust

9-12 yrs
13-15yrs

| thinkitis hard to tell whether | can trust online search results

9-12 yrs
13-15yrs

| think itis difficult to determine who is behind a social media account/profile

9-12 yrs
13-15yrs

0% 20% 40% 0% 80% 100%
w Strongly agree 5 4 =3 = 2 w Strongly disagree 1 =Don't know

Mean
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Mean
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31

Mean
34
33

Mean
34
33

Mean
3,6
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Example of web search for down jacket, Iceland

Dundlpur | Dinulpur A sdly | Dinulpur Sendur heim 33 dyrum

Sérstok (sala Umsagni Vidskiptavina
Hent Sala Tema Ursals
Hver AD Kaupa Val Okkar

200N cend

@ 520 on osctons i e -
DUNULPUR - ZO-ON Iceland

[ o ———
Hijar dlpur og ddnjakker frd cewear | Icewear

i
© hos cnimouinpneut oy e ey cue +

DGnGipur - HLAUPAR

'Noan
B hitos 2w bercrmn coman ko yivhate -

Konur - Yfirhafnir | 66*Nordur IS - 66*North

Example of web search prime minister, Sweden

Moderatema e Gl

https /imoderatema se » polfiker ; ul-kristersson

@ UIf Kristersson
Jag ar 16dd | Lund 1963 och uppvuxen | Torshalla utanfor Eskilstuna. Idag bor jag |

Strangnas. Jag ar gift och har tre dottrar

Wikipedia
hittps /'en wilipedsa org » wiki - Oversatt den har sidan

w
@ UIf Kristersson

a Swedish politician who has been serving as Prime Minister of Sweden since 2022. He has
been the leader of the Moderate Party (M) since October 2017.

Sveriges riksdag
@ KU-utfragning minister Ulf Kristersson (M).(Oppen ...

KU-utfragning med statsminister U Kristersson (M) - Dela/Badda in. Valj
vilken del av videon du vill dela/badda in. Hela debatten, Aktuelit

Sveriges riksdag - 26 apr, 2024

@ Aftonbladet

AN o s Ivww aionbiadet se »  » Anna Kinberg Batra §
 Ha UIf Kristersson stoppar inte miljonregnet 6ver Anna ...
ik sy aprafst i o an i f6r 2 timmar sedan — UI Kristersson kan strypa mifjonerna till avskedade Anna Kinberg Batra
Upr 10 el . men regeringen tanker inte agera. Hans statsrad havdar tvartom att
Facebook )
€0 et tacabook com Uiimtarssortt. § |
The image shows the results from an online search. Whatdetermines the order in which @ Ulf Kristersson

the results are listed?

UIf Kristersson. 59 640 gillar - 3 117 pratar om detta. Sveriges statsminister och
partiledare for Moderatema.

— 60
Someone has paid to have their jacket 58

listed at the top
I 16
The most clicked result is listed at the top ‘912
26
I
The best jacket is at the top H 12
T
M s
The resuits are listed at random Jil 57
4
F 11
16
Don't know 12
20
0% 20% 40%

= Sweden Norway

60 Which of the numbered search resultsin the image are...?
49
Norway

No. 1: Parliament [ |

No. 2 Instagram |- FIE A

No. 3: Wikipedia 9 -

No. 4: Facebook 44 18

No. 5 News content 634 19
0% 20% 0% 0% 80% 100%
mNews *Social media wMaterialfroma Other wDon't
content content reference publication content know

80% 80% 100%

» Denmark Iceland

Example of news site, Finland

Hul ‘suomalaiskeksintd nousi

Ippusalainen
otsikoihin ulkomailla - “Vol mullistaa®

—

i
i

i
(-]
im

Figure 4.6. Categorising news site content Sweden (percent)

Which of the numbered parts of the image are...?

Sweden
No. ¥ Commercial 11 62
No. 2; Editorial 15 16
No. 3: Editorial 1M1 10
No. 4: Editorial 12 1
No. & Commercial 14 88
No. 6: Editorial 24 23

0% 20% 0% 0% 80% 100%
mEditorial content m Commercial content » Other type of content



News consumption 16+ years by country

How often do you use the following media to stay updated about the news?

Daily

newspaper
(print)

Daily

newspaper
(digital)

Free news

apps

Radio

Trade

magazines

Social media

Podcasts

Sweden
MNorway
Denmark
Finland
lceland

Sweden
Norway
Denmark
Finland
lceland

Sweden
Norway
Denmark
Finland
lceland

Sweden
Norway
Denmark
Finland
lceland

Sweden
Norway
Denmark
Finland
lceland

Sweden
MNorway
Denmark
Finland
lceland

Sweden
Norway
Denmark
Finland
lceland

Sweden
Norway
Denmark
Finland
lceland

14

0% 20%
=Daily = Weekly

9 27
B 25
7 18
13 28
29

1 18
13 19
1 15
15 19
17 23
40% 60%

Monthly ~ Less often

=J
N e o2
1 F & BB 3

1

1

|

1

|

38 1

34 |

42 3

a7 |

29 |
B0% 100%

Never ™ Don't know



News consumption 16+ years by country

How often do you use the following media to stay updated about the news?

Daily

newspaper
(print)

Daily

newspaper
(digital)

Free news

apps

Radio

Trade

magazines

Social media

Podcasts

Sweden
Norway
Denmark
Finland
Iceland

Sweden
Norway
Denmark
Finland
Iceland

Sweden
Norway
Denmark
Finland
Iceland

Sweden
Norway
Denmark
Finland
Iceland

Sweden
Norway
Denmark
Finland
Iceland

Sweden
Norway
Denmark
Finland
Iceland

Sweden
Norway
Denmark
Finland
lceland

Sweden
Norway
Denmark
Finland
Iceland

9 27
9 25
7 18

1" 18
13 19
11 15
15 19
17 23
0% 20% 40% 60%

=Daily ®Weekly Monthly ~ Less often

Qmo
N =S --.

NaNoeo A

o
RS -

1
4
5
3
2
3
11
o
]
17 1
6
38 1
kZ) 1
42 3
37 ]
29 1
80% 100%

Never * Don't know

Use of social media platforms 16+ years, by country

Do you use any of the following social media platforms?

Facebook

Instagram

Linkedin

X/Twitter

Messenger

Tiktok

Snapchat

Whatsapp

Youtube

Finland
Iceland

Sweden
Norway
Denmark
Finland
Iceland

Sweden
Norway
Denmark
Finland
Iceland

Sweden
Norway
Denmark
Finland
Iceland

Sweden
Norway
Denmark
Finland
Iceland

Sweden
Norway
Denmark
Finland
Iceland

Sweden
Norway
Denmark
Finland
Iceland

Sweden
Norway
Denmark
Finland
Iceland

Sweden
Norway
Denmark
Finland
Iceland

0% 20% 40% B60%
¥ Daily “Weekly = Monthly * Less often

80% 100%
Never “ Don't know



| visit several sources for information about something in the news

16-24 yrs
25-34 yrs
3544 yrs
45-54 yrs
55-64 yrs

65+ yrs

30 T : N
28 o W4

27 W‘-

30 7 M3

,, 2 g EEs

| evaluate whether the news topic is genuine or false before | share it with others

16-24 yrs
25-34 yrs
35-44 yrs
45-54 yrs
55-64 yrs

65+ yrs

16-24 yrs
25-34 yrs
35-44 yrs
45-54 yrs
5564 yrs

65+ yrs

16-24 yrs
25-34 yrs
3544 yrs
45-54 yrs
55-64 yrs

65+ yrs

| often receive good information from people/accounts | am following on social

media
16-24 yrs
25-34 yrs
3544 yrs
45-54 yrs
55-64 yrs
65+ yrs

0% 20% 40% 60% 80% 100%
® Strongly agree 5 "4 © 3 © 2 W Strongly disagree 1 ® Don't know



Social media posts:

Provide me with relevant/important information about current events in my country Mean

and abroad
16-24 yrs 30 16 WKHs5
25-34 yrs 32 18 Wl
3544 yrs 31 21 10 Y
45-54 yrs 25 |14 3
55-64 yrs 26 BTN &
65+ yrs 26 T o
Are credible sources of information
16-24 yrs 28 26
25-34 yrs 27 27 [ 14 K]
3544 yrs 24 26 | 21 K]
45-54 yrs 24 27 | 23 Y
55-64 yrs 22 28 | 2 N
65+ yrs 21 26 T
Provide a fair picture of events in my country and abroad
16-24 yrs 32 20 | 5 D00
25-34 yrs 30 22 ETH 3
3544 yrs 24 |15 [
45-54 yrs 26
55-64 yrs 29 | 25 KN
65+ yrs 4 22 27 T 5
Provide a platform for different people and opinions
16-24 yrs 22 10 B0 7
25-34 yrs 23 1 N4
3544 yrs 25 10 KA 4
45-54 yrs 13 EETE 4
55-64 yrs 15 HETEN 7
65+ yrs 15 HETE 10
Strengthen freedom of speech and democracy
16-24 yrs 25 171 R 7
25-34 yrs 28 1 R4
3544 yrs 30 14 M5
45-54 yrs 31 15 IETEN 6
5564 yrs 31 19 BEETEE 7
65+ yrs 28 19 T 10
0% 20% 40% 60% 80% 100%

® Strongly agree 5 ®4 = 3 » 2 m Strongly disagree 1 ® Don't know

Mean

Mean

Mean



Figure 6.3. Areas of use of Al services among 9-15-year-olds, by country (percent)

Figure 6.6. Youths’ attitudes towards Al by age (percent) If you think about the last time you used an Al service, what did you use it for?

Al makes journalists/the media’s work easier Mean ot
912 y1s 26 To find information 65
52
13-15 yrs 36 59
Al makes it easier for me to search for and find information/news Mean
9-12yrs 35 L .
1
PP 54 To get help writing an assignment
Al services often provide correctinformation that can be trusted Mean
9-12yrs 3,0
1315 yrs 31 To test how Al works
Al is good for democracy Mean
e i = To make pictures
Al makes it harder to figure out what is genuine or false Mean
9-12yrs “RmaT 3
13-15yrs 38
e — ~ To transl
| am worried about Al and how it influences the news and information Mean Wit taxt
9-12 yrs 35
1315 yrs 3,5
Al is developing too fast and itishard to know what mighthappen Mean To QEt hap with progranming
9-12yrs 38
13-15yrs 38
0% 20% 40% 80% 80% 100% Other
m Strongly agree 5 4 = 3 = 2 m Strongly disagree 1 ®mDon't know
0% 20% 40% 80% 80% 100%

® Sweden @ Norway © Denmark © lceland



Figure 3.5. Youths’ encounter with false information by country (percent)

In the past three months, have you seen any news reports or information that you

believed were false?
Sweden
Norway
Denmark

Iceland
0% 20%

40%

60%

80% 100%

mYes, often = Sometimes = Rarely = No,never =Don't know

What do you do if you believe the information in an article/post/news report might be

Ask someone | trust (such as a friend or
family member)

Perform an online search/google to
investigate the matter further

| do not do anything

Compare it with other media'news
senices/news providers | trust

Check whether the web address looks
trustworthy

Find out who is behind the site

Use a fact-checking semice

| dont think about whether the information
is genuine or false

Other

Don't know/No answer

false?

=0-12yrs
= 13-15yrs

0% 80% 100%



Figure 2.2. Youths’ social media use by age and platform (percent)

Do you use any of the following social media platforms?

Facebook

Instagram

XiTwitter

Messenger

Tiktok

Snapchat

Whatsapp

Youtube

9-12 yrs
13-15 yrs

9-12 yrs
13-15 yrs

89-12 yrs
13-15 yrs

9-12 yrs
13-15 yrs

9-12 yrs
13-15 yrs

912 yrs
1315 yrs

9-12 yrs
13-15 yrs

9-12 yrs
13-15 yrs

6 34

7 32

0% 20% 40% 60% B80% 100%
mDaily mWeekly = Monthly ~ Less often MNever mDon't know
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