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Context - Influencers and Content Creators are
the Modern Opinion Leaders

e Trust in news declining; Norms reversing
o 39 percent of people express high or moderately high trust in news media.
(OECD, 2024.)
o 44 percent express low or no trust. (OECD, 2024.)
e Change in media consumption habits; The turn towards social media platforms
o 57 percent of 20- to 29-year-olds in Germany consider social media content
more trustworthy than traditional news. (E Commerce Germany, 2025.)
e Lack of support for Influencers and Content Creators and vulnerablliites
o primary method of evaluating credibility Is through engagement statistics.
(UNESCO, 2024.)
e Influencer-for-hire networks
o 23.8 percent create content for financial purposes (UNESCO, 2024.)
o Romanian Presidential Election 2024/25
o Moldovan Parliamentary Election 2025
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Influencers and Content Creators Methods of
Communication

e “Influencer intelligence”
o Navigating platform algorithms
o micro-targetting
o hooks
e Authenticity
o Personal experiences
o Emotions
o Micro-influencers (<100,000 followers) the sweet spot
e Results in Parasocial Relationships
o Strong bond
o Trust
o Loyalty




Aspen Institute ; Germany

Critical Thinking Exercises
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—“Recommendations

2025: Ethical Code of Conduct 2023: Policy Recommendations



https://www.aspeninstitute.de/wp-content/uploads/2024EthicalCodeofConduct_InfluencersAgainstDisinfo.pdf
https://www.aspeninstitute.de/wp-content/uploads/Disinformation-and-the-Role-of-Social-Media-Influencers-in-Times-of-Crises-Conflicts-and-Wars-Recommendations-on-Countering-Disinformation-2.pdf
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Ethical Code of Conduct Exercise

e Initial presentation of the role of an influencers and content creator
o variety of interpretations: size of audience, type of content, platform used
e Qutlined the purpose of an ECoC
e Selection of 5 key thematic area
o Responsibility and Accountability
o Trustworthiness and Integrity
o Factuality and Expertise
o Respect
o Information Quality and Media Literacy
e Operationalize with definitions
e Commitment points




Outcomes of Project

e Network Building
e Connection Building to Informed and
Reliable Stakeholders

e Increased Awareness of Issue e
e Fact-checing Skills

e Critical Awareness Skills
e Increased Responsibility
e Motivation!

e Reach
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Original audio

1 had a few minutes
to explain why
disinformation is
— blocking real - #EuropeanParliament #Sustainability #Disinformation
climate action. e

zastawna_martyna My speech at the European Parliament =
Why disinformation is blocking real climate action.

Speaking up for sustainability, truth and the future we all share.
Thank you for every message, support and encouragement —
the work continues ¥
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a tiII impressed by the visit to Vilnius with
@aspen_germany!  Together with 14 other creators from

Central and Eastern Europe, we went here to find out how
Lithuania is fighting against disinformation and Russian
interference. Because if someone from the EU is really looking
for the Kremlin, it's the Baltics. And in Lithuania, they are aware
of this danger very well - sitting with your hands in your lap is
simply not an option. &

9 Here are some of the things that surprised me the most:

[ Lithuania is incredibly united both in support of Ukraine and in
the certainty that the aggressor is Russia and something must
be done about it. Lithuania was occupied by the Soviet Union
twice - between 1940-1941 and 1944-1990 (in that pause
between them they occupied to change na * is*), so as we were
told - "It's personal! " | see.
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R e {24 Of course, but there is a quilt here and there. & Vatnik is slang

E pa i for a person who believes in Russian propaganda and still
actively spreads it. Something like our "desolate", only better.
(imho: D) We would translate Vatnik as someone who has a
sawdust in his head. They use this word very commonly here and
| think we should adopt it here too.

&l From @svata_barek what amazed us the most is the fact that
strategic communication has been practiced in Lithuania since
2009! The Czech Republic has a lot to catch up on. Our
Department for Strategic Communications is AT the Government
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