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Research plan

How does consumer law fairness apply to commercial speech by human ads,
and can/should it also govern their transactional political speech?  

A COHESIVE VIEW ON CONTENT MONETIZATION

Mapping, describing and measuring business models,
regulatory frameworks and prevalence of hidden
commercial and political monetized content to support and
adapt the policy interventions

GATHERING EVIDENCE 

Designing concrete platform affordances which can be implemented by platforms to
increase transparency around human ads, in the light of project findings and ongoing
regulatory reforms (Digital Services Act, Digital Fairness Act).  

PROPOSING FAIR MONETIZATION AS PUBLIC POLICY



 outline
The New Social Media
Gen Alpha: Who are the new
social media users? 
Parasociality 
New rights or new limitations?



The New Social Media







“This year (2023), the 50 honorees on our second annual
Forbes Top Creator list harnessed their combined 2.6 billion

followers to haul in an estimated $700 million in earnings.
That's up more than 20% from 2022's $570 million score.”
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1. Influencer marketing

Content monetization Supply chain 
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gen alpha







miniconsumers & parasociality



Producing content on social media for monetization, supported by
parasocial relationships
Authentic, relatable, aspirational
A Gen Alpha user who idolizes a YouTuber might still want the product
that YouTuber promotes, even if they know it’s an ad, because they
trust and admire the source (Boerman & van Reijmersdal, 2019)

Influencers and children as
consumers



new rights/limitations?



Two conflicting strands of research/policy discourses:
Tech is good when used well: Children should have a lot of
agency as the digital natives who can develop creativity through
technology (e.g. French Child Influencer Law, 2020)
Tech is evil: Children have very little agency because of
cognition (e.g. every Civil Code in MS), and can be easily abused
online, so their access to technology should be restricted (e.g.
Digital Services Act, Australian social media age ban) 

The law is only one puzzle piece (e.g. consumer socialization)

Miniconsumers in the digital economy
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