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Brainstorming day to determine topics and plan 
the campaign operationally 

Get inspired by on - going initiatives ( Gezondheid
& Wetenschap TikTok general practitioner )

Focus on young people and the impact of social 
media on their health

1. Start Campagne



2.   Collect information

• Survey of Flemish general practitioners:

• 88 of the 126 doctors surveyed receive 
weekly or monthly questions from young 
people about social media messages. 

• About a quarter of the participating 
doctors indicated that they should have 
intervened already.



Scraping carried out to delineate 

scope and issues, in collaboration with  

AI company Textgain .

On Instagram, TikTok and YouTube, 

an average of 280 Dutch - language

messages are posted every day about 

health topics.

Vaccination, self - help and self -

diagnoses, cosmetic procedures, 

hormone therapy, supplements, 

contraception .



3. Results



4. Additional research 

• How quickly do you get on 
Instagram vs. TikTok pro -
anorexia videos against?

• 4 accounts: 2 on TikTok, 2 on 
Instagram, each a profile for an 
adult and a minor 

• We scroll per account for 7 days, 
every day for 30 minutes

• Collecting testimonials 

TikTok and Instagram show pro - anorexia 
videos to young people within the hour



5. Reaching audiences where they are

TikTok : 120.000 views / Instagram 
275.000 views



6. Impact



7. Knowledge sharing with
experts and stakeholders

May 2025 -  Knowledge sharing event in The 
Hague with various stakeholders from 
BENEDMO and the medical sector 



8.  Main take - aways of campaign

1. Collaboration works : synergies & leverge
on each others expertise, avoid double work

2. Collaboration creates a better data -
base that allows for a better understanding
of the problematic and for relevant research 
and output

3. Multimodal dissemination of results
and insights : beyond classical factcheck , 
adapt message to platform, reach more 
audiences

4. Connect with stakeholders for broader
impact and structural uptake



Thank you
Contact: 
for info about VRT - Luc.Vanbakel@vrt.be / 
for info about BENEDMO : wim.vanobberghen@vrt.be

www.vrtnews.be
www.benedmo.eu
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