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deconstructing stereotypes and 
disinformation in the media





Creation of a 
falsehood from 
scratch, with no 
relation to a real 

fact

Modification of the 
meaning of a totally 
or partially real fact 
has been detected, 
through the system 

of distorting it, 
hiding part of reality 

or elevating a 
singular fact to a 
general category

Viralization
social netwroks
search engines

results to a certain discourse that 
implies, on the one hand, the 

consideration of women as inferior to 
men, and on the other, the 

questioning of the gender policies 
that are made

Fake news on the internet. The gender discourse

https://www.cac.cat/sites/default/files/fakenews.pd

f

Dissemination 
as news of 

content 
originating from 

a satirical 
website.

https://www.cac.cat/sites/default/files/fakenews.pdf
https://www.cac.cat/sites/default/files/fakenews.pdf


https://www.mbl.is/frettir/innlent/2016/07/14/ekkert_fyrir_ad_kvaenast_islenskum_konum/







https://www.cac.cat/sites/default/files/Violencia_Masclista_2.pd

f

https://www.cac.cat/sites/default/files/internet_informe.pdf

https://www.cac.cat/sites/default/files/Violencia_Masclista_2.pdf
https://www.cac.cat/sites/default/files/Violencia_Masclista_2.pdf
https://www.cac.cat/sites/default/files/internet_informe.pdf




https://www.cac.cat/sites/default/files/i07_2019_Pres%C3%A8ncia%20a%20internet%20cibercontrol%20Conclusions.pdf

https://www.cac.cat/sites/default/files/i07_2019_Pres%C3%A8ncia%20a%20internet%20cibercontrol%20Conclusions.pdf


https://www.cac.cat/sites/default/files/Informe%2020_2019.pdf

https://www.cac.cat/sites/default/files/Informe%2020_2019.pdf

https://www.cac.cat/sites/default/files/Informe%2020_2019.pdf
https://www.cac.cat/sites/default/files/Informe%2020_2019.pdf


Women on linear television and radio: how much, 
how, and what they talk about (2024) 

What weight does 
gender equality 

carry in 
programming? 

How has the 
presence and 

profile of 
women evolved 

in the news ?

What image of 
women is 

transmitted?
 

What presence 
do women have?



https://www.cac.cat/sites/default/files/2025-

03/Acord_37_2025_ca.pdf

https://www.cac.cat/sites/default/files/2025-03/Acord_37_2025_ca.pdf
https://www.cac.cat/sites/default/files/2025-03/Acord_37_2025_ca.pdf
https://www.cac.cat/sites/default/files/2025-03/Acord_37_2025_ca.pdf






















Children and screens.
The advertising 

narratives about toys 
(2024) 

https://www.cac.cat/sites/default/files/2024-02/Acord_3_2024_ca.pdf

https://www.cac.cat/sites/default/files/2024-02/Acord_3_2024_ca.pdf
https://www.cac.cat/sites/default/files/2024-02/Acord_3_2024_ca.pdf
https://www.cac.cat/sites/default/files/2024-02/Acord_3_2024_ca.pdf


Linear TV







Platforms





Platforms analyzed

Linear TV 
analyzed





On television, the majority of advertisements (69.3%) exhibit a shared role 
between girls and boys, a representation that contrasts with platforms, 

where only 26.5% of videos show joint play.

There is progress in the equal representation of girls and boys in games, with a 
decrease in the presence of gender stereotypes, especially on television. On internet 
platforms, however, the prevalence of these representations almost triples that of 

television.

Main conclusions:



The representation of gender stereotypes in toy advertising is much higher on 
platforms: 64.5% of videos have them, while on television they appear in 27.6% of 

spots.

It is worth noting that the presence of stereotypical gender roles is almost 8 points 
higher in the case of child and adolescent influencers (72.2%) than in the videos on 

the platforms as a whole.

Both on television and on platforms, the language used in advertising has 
different connotations depending on whether the focus is on girls or boys: 

girls create and shine, boys launch and discover.







https://www.educac.cat/professorat

https://www.educac.cat/professorat







